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Surplus Stock, Smart Prices

PRODUCT VIDEO UPLOAD GUIDELINES
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A high-quality product video helps buyers understand
your product more clearly by showing its actual
condition, appearance, components, working process,
and usage. Videos are especially important for
machinery, industrial equipment, raw materials,
finished products, chemicals, spare parts, and leather
products.

A good video increases buyer confidence by showing
the actual product and, where applicable,
demonstrating how it works or is used. Please follow
the guidelines below when creating and uploading
your product video.

VIDEO DURATION

Keep it short, clear, and focused on key
features.
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RESOLUTION

Record in HD so buyers can see details
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ORIENTATION

Landscape for machinery, square for
compact items.
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iy WHAT SHOULD BE SHOWN



<l bl

» Watch Sample Video | yx1gSs> g43ug Ligos

A product video should provide useful information that
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» The complete product, from different sides.

* Important components or parts.

* The actual condition of the product. g J
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* Product features, usage, and application.

» The product working or operating, where
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ﬂ MACHINE & EQUIPMENT VIDEOS
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» Watch Sample Video | 15> g45s9 Ligos

For machinery and industrial equipment, upload a

video showing the machine in actual working fb/d'p”/d?é'égﬂg’%/” U‘/’?A

condition. It should preferably demonstrate: / P - q /
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» The complete machine and its important e
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» The machine being switched on and operating

normally. -dﬁfﬁ'éw’/”wyb}'{

» The working process, step by step.
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« A sample being produced or processed by the -tk JWLJ”‘/” "”U' b/f
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» The final output or result, where possible.


https://youtube.com/shorts/-6LiUxn1vsU
https://youtube.com/shorts/tRzwVQrldu4

EXAMPLE

If you are selling a stitching machine, record it
while stitching leather or fabric and show the
actual output - this helps the buyer confirm the
machine is operational.
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¥ RAW MATERIALS, FINISHED PRODUCTS & CHEMICALS
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» Watch Sample Video | yx1gSs> gu3ug Ligos

For raw materials, leather, finished products,
chemicals, industrial materials, and spare parts,
upload a short video showing the actual product and
its important characteristics. The video may
demonstrate:

* The actual product, its quantity, and packaging.
» Material texture, flexibility, and product sample.

* Product usage or application method.

For example, for leather or flexible materials, show the
material being touched, folded, or moved so buyers
understand its texture. For chemicals, show a sample
or demonstrate the method of use where appropriate.
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https://youtube.com/shorts/3N3AG_jBCDc

m WHAT TO AVOID
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AVOID 01: SHAKY, FAST CAMERA MOVEMENTS

Fast or unstable movement makes it hard for
buyers to properly see product details.

AVOID 02: MESSY BACKGROUND & DISTRACTING
NOISE

Avoid clutter, background conversation, loud music,
or noise unrelated to the product.

AVOID 03: NO PRODUCT DEMONSTRATION

Don't just record a stationary product. If it can
operate, show it in action a video should add value
beyond a static image.

AVOID 04: POOR LIGHTING

Dark recordings hide product condition,
components, material texture, and color.
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@ WHAT TO UPLOAD
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DO 01: STEADY & SLOW CAMERA MOVEMENT J //v/ lf /
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Use a tripod or hold steady. Move slowly to show 7 S
front, back, sides, and important components. ; : / / v IV )
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DO 02: SHOW THE PRODUCT IN ACTION B /
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For machinery, show it operating, moving parts, the -

production process, and a sample or final output. . . J J “ .
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DO 03: SHOW ACTUAL PRODUCT USAGE i .
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For materials and finished goods, demonstrate how °

the product is used or applied in practice. f&@/,fufbgéiﬂﬁoﬁ/tfubv
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DO 04: CLEAR AUDIO & GOOD LIGHTING
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Ensure good lighting and capture operating sound

clearly, without background noise. Show leather ’: L oo 2l AL .“"“ ..«.’ >y
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m HOW TO ADD THE VIDEO TO YOUR LISTING
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1. Upload the Video to YouTube: Upload your s / . . /’ B
b »
finished product video to YouTube. sas 39005 /GGl ”L*"/o:".”:’?’
2. Copy the Video URL: Once uploaded, copy "J'/j’k"'/«‘.”:}’.’.

the YouTube video link (URL).



3. Add the Video to Tuqqa: Go to Create
Product > Video tab, and paste the link into the
YouTube Video URL field.
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FINAL PRODUCT VIDEO CHECKLIST
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Video is between 15 and 60 seconds. ., 5
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Recorded in at least 720p or 1080p HD. g ‘f’ o
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The complete product is visible. -‘L—u’l’/ ,/,y J//;)/.,J;
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Important components are clearly shown. "U..’i A—uc/,,/}b 5" 9;/?;{,,;

Camera movement is steady and slow. '4—&"'//,] f&g"_(é—/:(
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Lighting is clear and sufficient, with no uff/}‘ u’/)//:?/)' “:—'dg/” JVQ")/

unnecessary noise.
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Machinery is shown working, with a sample or fulvz’ ‘e ‘t;@'ﬁcé—ﬁ A—/fgﬁ/d/ff/
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Raw materials or products are shown being %wx‘ EL—%JW' 5/&195"/ EJL(G
used or demonstrated. / .

The video clearly shows the actual condition of ﬁw/.,/}b 5') /w-")‘ﬁd':’ J&g)/.,z’.j;)

the product. ../
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Following these guidelines will help buyers better understand, trust, and choose your
products.
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A clear, well-made product video helps buyers evaluate the actual condition and usage of your product, increasing
confidence in your listing and helping your products sell faster on Tugga.
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